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children. Usually not all the children possess petty
cash. Many have to ask adults to buy for them.
The pedlar thus often causes dramatic domestic
scenes. Children's cries and mothers' curses are
mixed with the transaction of buying and selling.
Bargaining is not keen because the buyer is either the
child who does not know how to hide his real interest or
the mother whose main purpose is .to get rid of the nuis-
ance. Part of the sweets are made in the pedlar's own
house. The raw material is cheap. The price is thus
determined largely by the living expenses of the pedlar.
Each of these pedlars has a customary area of
peddling which includes several villages, and the area
of which is determined by the distance the pedlar can
walk and the profit he can make. The frequency of
his visits is also thus determined. The pedlar selling
tailoring and toilet articles comes to the village every
two or four days, while the pedlar selling sweets comes
nearly every day.

4. RETAIL STORES

Pedlars do not live in the village. They visit the con-
sumers periodically. Retail stores, on the other hand,
are located at permanent places and attract buyers to
the stores. This gives rise to a group of people who
specialize in trading. They do not produce the objects
which they sell, but buy them from the town^nd sell
them to the villages. The following table shows the
number of stores in their respective trades:
Grocers , .                              3

Meat sellers
Bean cake sellers
Medicine seller.
Brick seller

TOTAL

10